
1 Advertisements

“Every advertisement should be thought 
of as a contribution to the complex 
symbol which is the brand image.”

- David Ogilvy
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Ad campaign for State Place Condos. 
Duties: Concept/Art Direction/Copy

National campaign for the American Lung Association.
Duties: Concept/Layout
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Ad for The American Red Cross featured in The New York Times.
Duties: Concept/Copy/Art Direction

National campaign for ATM Guru. 
Duties: Concept/Art Direction/Digital Effects/Copy
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Ad Campaign for The West Memphis Chamber of Commerce
Duties: Concept/Art Direction

Ad campaign for The West Memphis Chamber of Commerce. 
Duties: Concept/Art Direction/Photography
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Ad Campaign for Running Pony
Duties: Concept/Art Direction/Photography/Digital Effects/Copy

Glance at any Boyle blueprint
from the past 75 years and you’ll
quickly find evidence of quality
design and development. But
look beneath the surface, and
you’ll find something more,

a deeply embedded, profound
understanding of every project’s
long-term impact on our city.
Better still, take a look around
Memphis itself. From residential
subdivisions, to office buildings,

to shopping centers, the proof
of our commitment to longevity
is there for the whole community
to see. That’s sustainability.
And that’s just one of the things
we’ve learned in 75 years.
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Every business begins with a vision.

Take one original idea, stir in a dash

of optimism, blend with a carefully

measured dose of planning, and set

your sights on the future.

Since 1933, Boyle has been fortunate

enough to witness our vision unfold

across the Memphis region and

beyond. From Belvedere Boulevard

to Ridgeway Center, from Regalia

to Gallina, our developments

have done more than define our

company; they’ve helped shape our

city itself. That’s vision. And that’s

what we’ve learned in 75 years.
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Since 1933, all of us at Boyle
have shared a common belief—
that our success is tied directly to
the success of the people, the
businesses and the communities

we serve. Class-A office space,
retail, multi-purpose. It doesn’t
matter to us. What matters is
putting our tenants in position
to flourish. Because when you’ve

made it in your business, we’ve
made it in ours. That’s how
success is measured. And that’s
just one of the things we’ve
learned in 75 years.
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Ad Campaign for Boyle
Duties: Concept/Art Direction/Copy



o Posters

“Design should never say, ‘Look at me.’ It 
should always say, ‘Look at this.’”
— David Craib



oPosters

Ad Campaign Memphis Advertising Federation
Duties: Art Direction/Illustration

Poster for the film 2 Million Minutes: The 21st Century Solution
Duties: Concept/Art Direction/Photography/Digital Effects/Copy



oPosters

Poster for the movie Sole of a Hustla
Duties: Concept/Art Direction/Digital Effects

Poster for Sutherland Cardiology
Duties: Concept/Art Direction/Illustration



oPosters

Poster for the movie Win in China
Duties: Concept/Art Direction/Illustration

Poster for the Memphis Grizzlies
Duties: Concept/Art Direction/Digital Effects/Copy



oPosters

Poster for the movie 2 Million Minutes
Duties: Concept/Art Direction

Poster for The American Lung Association
Duties: Concept/Art Direction/Illustration/Copy



oPosters

Poster for the movie A Sense of Urgency for The White House
Duties: Concept/Art Direction/Illustration

Poster for the movie Fed Up
Duties: Concept/Art Direction/Digital Effects/Copy



oPosters

Poster for Make Me A MOCA
Duties: Concept/Art Direction/Illustration/Logo/Copy

Poster for St. Patrick Learning Center
Duties: Concept/Art Direction/Illustration



v Logos

“The quality of any creative endeavor 
tends to approach the level of taste of 
whoever is in charge.”

— John Gruber



v Logos

Various Logos 2002-2010



2 Illustration

“Stop being afraid of your own pictures, 
stop worshiping art, treat it the Polish 
way, condescendingly, make it obedient, 
and then your originality will release 
itself in you, new roads will open in front 
of you and you will gain what is most 
valuable, most fertile: your own reality.”

— Gombrowicz



2 Illustration

Illustration for the Cotton Council International Illustrations for Memphis in May International



2 Illustration

Illustration for State Place Condos Illustration for Cotton Council International



2 Illustration

Illustration for pleasure Illustration for pleasure



t Odds & Sods

“The most innovative designers 
consciously reject the standard option 
box and cultivate an appetite for 
thinking wrong.

— Marty Neumeier



t Odds & Sods

Web design for the movie Sole of a Hustla



t Odds & Sods

Web design for Indian Math Online



t Odds & Sods

Business Cards CD Covers and Poster for Jack Oblivian and The Tennessee Tearjerkers



t Odds & Sods

Motion graphics for the movie A Right Denied Photos of an installation at the FedEx Forum that I designed for International Paper


